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Executive Summary
TurnUp Activism Inc. is a 501(c)(3) non-profit that strives to foster a new wave of youth voters
and activists. In the TurnUp app, users are able to find and post events, scroll through their
newsfeed, access resources, and participate in civic engagement. On their social media platforms,
TurnUp posts about volunteer opportunities, current news, and other resources, and during my
internship I focused on the unique overlap between graphic/informational design and activism on
these applications. Throughout my internship, I focused on different elements of design (e.g.
space, value, and hierarchy) to create aesthetically pleasing posts that still relayed information in
an accurate setting and manner.

Business Context
TurnUp Activism Inc. is a 501(c)(3) non-profit that strives to create a new wave of youth voters
and activists. There are two main aspects to the TurnUp brand: their app and their social media
platforms. In the TurnUp app, users are able to find and post events, scroll through their
newsfeed, access resources, and participate in civic engagement. On their social media platforms,
TurnUp posts about volunteer opportunities, current news, and other resources. Both work hand
in hand to encourage more engaged and politically informed youth.

TurnUp’s internship program has several subteams, including the Social Media Team, Website
Development teams, and the Graphic Design team. I was a part of TurnUp’s graphic design team
which meant I was the last step in the process of a TurnUp Instagram post. After the other teams
did the research and wrote the information in a concise manner for social media, I organized the
information in a graphic.

TurnUp Activism Inc. presented me with a strict style guideline. This included all of the colors I
was allowed to use as well as the fonts I needed to utilize. This style guide also included a few
key words that TurnUp wanted to highlight in their designs. Some of these words are “youthful,”
“direct,” “clean,” “spirited.”

Business Project Description
Every I-Day, I was tasked with designing a weekly post, sometimes with other members of the
team and other times individually, and occasionally an additional design. Additional designs
could include pin designs, slideshow presentations, and logos.

Additionally, each week we were assigned a different principle of designs. A principle of design
is simply a loose concept that designers should be conscious of. Each principle can be done well
or poorly. Different sources claim different numbers, however, typically there are 5-8 principles
of design discussed in the academic sense. Over my internship, I explored several different
principles and demonstrated my mastery in each of them. For the purposes of this report, I will
be going into depth with three of the principles I studied: hierarchy, space, and contrast.

First, I used the principles of hierarchy in posters like the ones below. Specifically in typography,
I made sure to highlight the important words so the audience’s eyes went to them first. I did this
through different font weights or types.

For example, in the title “Take Back the Night,” I used a lighter font weight and a different color
for the word “the” because it was not as important to the overall message.

Second, I used the principles of space in the graphics below. I set aside space to make the
reader’s eyes go to the areas with the arches first.

For example, in the first graphic, I used two different arch shapes so that the viewer could
naturally transition from one to the next and absorb all the necessary information.

Third, I used contrast in the designs below. I made sure to use a contrasting color when adding
text atop a shape so that it would be easy on the reader's eye.

For example, in the first image, I used white font over the dark blue to make it easy to read but
chose green text over the pink to make it stand out more.

Business Project Research
HIERARCHY
Visual hierarchy is generally defined as the principle of arranging elements so that important
aspects “stand out” or attract your attention first/more. In terms of typography, one can use
contrasting weights or fonts. This principle is important when designing for activism because it
is essential to communicate the necessary information quickly.
Source: https://www.interaction-design.org/literature/topics/visual-hierarchy

SPACE
Space is the area that an element occupies, and it can be either positive or negative. Space is
important to consider when designing for activism so that the viewer can process the right
amount of information. Designers can use space to draw the audience’s attention to a specific
detail or information.
Source:
https://www.extension.iastate.edu/4hfiles/statefair/EEHandbook/EEHJPDesign4H634.pdf

CONTRAST AND VALUE
Contrast is the difference between two different elements. The greater the difference, the easier it
is to process information quickly. Low contrast makes it difficult to read, therefore, designers
need to pay attention to the font colors they choose.
Source:
https://uxdesign.cc/principles-of-design-the-application-of-contrast-and-similarity-d87f261fb84f

Key Learnings and Recommendations
Through this internship, I learned about the importance of hierarchy. While highlighting other
elements of graphic design, I found that I still had to apply the principles of graphic design
consistently. I also learned about the importance of brand guidelines. If we were ever asked to
make edits to our designs, it was often because we did not adhere to the strict brand guidelines.

